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Session Purposes

• Engage with Tarleton stakeholders about the state’s strategic plan 
(2015-2030) and how Tarleton can contribute to the plan

• Introduce regional 60x30TX targets, process, and supports

• Overview of 60x30TX and Accountability websites



What is 60x30TX

• State of Texas’ strategic plan

• Builds on Closing the Gaps initiative

• Overarching goal of an educated population

































• What are we currently doing in our programs that market their 
education? What should we be doing?

• Marketable skills include: interpersonal, cognitive, and applied skill 
areas, are valued by employers, and are primary or complimentary to 
a major

• Include both technical and soft skills



Marketable Skills Implementation

• Identify and document the skills offered in their programs (create a 
process)

• Communicate those skills to students

• Update documented skills on a regular basis (and continue to 
communicate them to students)

** Marketable skills should be “resume ready” **
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